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What We Need to Know

Engagement Drivers Are Expanding
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Compensation Increasing in Importance
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Adding “Me-Centric” Messages to “Company-Centric” Communications Is Critical

‘ My boss understands and values
me and communicates with me

All smart companies need to learn how to
change and adapt; smart employees are
the ones who take advantage of those
changes to advance their careers.
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| understand how my role helps my company
succeed and what is expected of me.

N

on a personal level.

Highest rated message
for Millennials: My work
contributes to a
higher purpose.

My position
and | are
valued.

My job will not
be impacted.

Please contact Kim Cerda for a

complete presentation of results.
Online, nationwide survey 1,201 respondents
fielded August 2-8, 2019 Full-time, professional-level kcerda@hudsonlake.com
Cross tabs of gender, age, employees, excluding executives 571.970.8968
ethnicity, salary, job level Ages 22-64
Margin of error +2.9 Income levels $50K+
percentage points Organizations with 1,000+ employees
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